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SAFE HARBOR DISCLAIMER

Private Securities Litigation Reform Act of 1995

Various statements contained in this document constitute “forward-looking statements™ as that term is defined under the U.S. Private Securities Litigation Reform Act of
1995. Words like “believe,” “anticipate,” “should,” “intend,” “plan,” “will,” “expects,” “estimates,” “projects,” “positioned,” “strategy,” and similar expressions identify these
forward-looking statements related to our financial and operational outlook; future growth prospects;, strategies; product, network and technology launches and
expansion and the anticipated impact of acquisitions on our combined operations and financial performance, which involve known and unknown risks, uncertainties and
other factors that may cause our actual results, performance or achievements or industry results to be materially different from those contemplated, projected,
forecasted, estimated or budgeted whether expressed or implied, by these forward-looking statements. These factors include: potential adverse developments with
respect to our liquidity or results of operations; potential adverse competitive, economic or regulatory developments, the potential adverse impact of the recent outbreak
of the novel coronavirus (COVID-19) pandemic; our significant debt payments and other contractual commitments; our ability to fund and execute our business plan; our
ability to generate cash sufficient to service our debt; interest rate and currency exchange rate fluctuations; the impact of new business opportunities requiring
significant up-front investments; the potential adverse impact of the recent outbreak of the novel coronavirus (COVID-19) pandemic, our ability to attract and retain
customers and increase our overall market penetration; our ability to compete against other communications and content distribution businesses; our ability to maintain
contracts that are critical to our operations; our ability to respond adequately to technological developments; our ability to develop and maintain back-up for our critical
systems; our ability to continue to design networks, install facilities, obtain and maintain any required governmental licenses or approvals and finance construction and
development, in a timely manner at reasonable costs and on satisfactory terms and conditions; our ability to have an impact upon, or to respond effectively to, new or
modified laws or regulations; our ability to make value-accretive investments; and our ability to sustain or increase shareholder distributions in future periods. We assume
no obligation to update these forward-looking statements contained herein to reflect actual results, changes in assumptions or changes in factors affecting these
statements.

Adjusted EBITDA, Operating Free Cash Flow, Adjusted Free Cash Flow and net total leverage are non-GAAP measures as contemplated by the U.S. Securities and
Exchange Commission’s Regulation G. For related definitions and reconciliations, see the Investor Relations section of the Liberty Global plc website
(http://www.libertyglobal.com). Liberty Global plc is our controlling shareholder.






RAISING THE BAR ON SUSTAINABILITY IN THE POST-
COVID ERA

w Adoption of a new 2021-2025 Sustainability Strategy by June 2021, taking into account the
increased focus on:

DIVERSITY, INCLUSION ENVIRONMENTAL
DIGITAL INCLUSION & EQUALITY RESONSIBILITY
investments in a establishment of a adoption of more
connectivity for all formal policy built on ambitious targets in line
solution "Telenet three pillars : inclusive with the Paris
Essential Internet’, culture, diversity along Agreement in order to
complemented by the employee lifecycle improve the Telenet’s
hardware and digital and inclusive climate performance by

skills training communications 2030



SUSTAINED FMC AND ARPU GROWTH, LOWER
INTERCONNECT AND USAGE REVENUE DUE TO COVID

Financial highlights: positive trend in subscription revenue,
interconnect and usage revenue impacted by COVID

Cable subscription revenue, rebased' (yoy , %)

2.0 1.8%

1.5

1.0 - 0.7%

0.5 -

0.0%
0.0 7 -0.3%
-0.5%

0.5 -
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Q1 20 Q2 20 Q3 20 Q4 20 Q1 21
Mobile usage Telenet customers? (€m) Average SMS per user? (%)
_ARS,
—(-46%)—
o1 20 o1 21 Q1 20 Q1 21

"See Definitions in the Appendix section
2 Source: Internal company data

Operational highlights: leveraging on speed leadership,
continued FMC growth & churn well under control

Average broadband download speed? (Mbps) FMC subscribers (k)

(+6%>

215 661
202
576
/ /
/ /
Q120 Q1 21 Q120 Q1 21
Fixed customer relationship ARPU! (€) Annualized churn' (%)
59.8 8.3
Broadband ’
58.3 8.0
: 9.3
Video 91
: 9.6
Fixed telephony 94

Q120 Q1 21
Q120 Q1 21



EXTEND

our customer

relationships, enabling
our customers to get

greater value from
living and working
digitally

ACCELERATE
growth in the

business segment by

differentiating
through our human
touch

BUILD

a deep customer
centric experience,
underpinned by a
“digital first”
approach and radical
simplification

CONTINUE

to thrive via
excellent networks
tailored to our
customers’ needs,
and via flexible
platforms

EMPOWER

People to create
value through team
collaboration in an
inspiring culture

i PR
BLAY. "

X8 .
!. ‘:“j

Y= RS

2 i ﬁ_; J ‘ - "'ra
LAY - PLAY |

"Source: Internal company data

KLIK FMC customer base’ (k)

Q120 Q1 21

SAMEN ZORGEN WE
VOOR EEN VLOTTE
SWITCH NAAR

Digital assisted service
contacts' (k)

I

Q120 Q1 21

Online sales residential all
products! (%)

19 g
Q1 20 Q1 21

# Wi-Fi boosters’ (k)

(+43%>
848
594
== =
Q120 Q1 21

# BB subs on 300 Mpbs or
higher (%)’

39% 44%

Q120 Q1 21

New homeworking
approach

Introduction Focus
Time — 2hrs/week

Employee MOOD
checks

Employee
Assistance Program

SIS A
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TRIANGLE
FACTORY

New partnerships:
Ads & Data anounced Q4 2020 , closed

01/04/2021 & Caviar announced end Q1
2021, pending approval




